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POSITIVE TREND FOR THE SHARE OF PRIVATE LABELS
The market for private label products is growing

The 2020 edition of MarcabyBolognaFiere, due to take place on 15 and 16 January 2020, will enable the professional operators in the sector to take a detailed look at the trends, scenarios and strategies of the Private Label sector, which in recent years, has proved to be particularly dynamic. 
In 2019 sales of mass consumer goods began to grow once more. After a stable 2018 in which the market grew by +0.3%, driven by inflation and trading up, the first 10 months of this year have seen a positive performance (+2.0%) in which weak prices have been partly responsible for sustaining demand.
Standout performances have been recorded in the segments of Specialist Home and Personal Care stores (+6,9%), Superstores (+3,9%) and Discount stores (+3,4%). The crisis affecting the hypermarkets, however, continues and this channel is the only one to be experiencing difficulties (-2.9%).
The assortments remain stable on average but with significant differences between the channels. The larger spaces are rationalising the assortments available (-0.8% hypermarkets; -1.1% Superstores) while Discount stores are seeing increases (+4.2%), as are Supermarkets (1.3%).

The sector of Private Labels is growing at a faster pace than the rest of the market (+4.7%). Its market share has risen to 19.9% (+0.6 points). Worth noting is that the share of Private Labels in the last quarter has been constantly above 20%. Forecasts predict 2019 concluding with profits of around €11 billion.
All of the segments of the Private Label business have contributed to the positive performance: particularly dynamic are the premium and specialist ranges: Premium (+13,0%), Organic-Ecological (+8,0%), Functional (+8,5%). The segment of large retail groups has confirmed its position as the strongest (72.8%). After many years, the segment of Lowest Price products has begun to grow again (+23.2%), even though its share of sales remains very low.
The positive trend for sales of Private Label products is supported by the increase in the offer on the shelves that in the month of October reached 1,635 items on average per retail point (+3.6% compared with October 2018) and an assortment share of 14.2% (+0.06% vs. October 2018).

The analysis of the long-term trends reveals that since September 2017 the Private Label sector has expanded its assortment at a faster pace than that of branded products.

Also increasing is the competitiveness of the shelf price of Private Label products, while promotional pressure is decreasing (-0.7 points).
Source: IRI Infoscan Census®. Hypermarkets + Supermarkets + Small Self Service Stores. Year 2019: 43 weeks to 27 October 2019.
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PRIVATE LABEL CONFERENCE AND EXHIBITION
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