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MADE IN ITALY ECCELLENCE IN THE USA
An increase of +5.9% in Italian agrifood exports in the first nine months of 2019
Interview with Marco Saladini, Director of the Italian Trade Agency (ICE) in Chicago about private labels in the US and initiatives to support Italian businesses
- The importance of ‘made in Italy’ in international markets
Made in Italy is an important global brand, the excellence of which is widely recognised in international markets and, over time, its recognised high standards have become synonymous with innovation, luxury and quality.

ICE Chicago works in partnership with the USA’s largest grocery retail chains with the aim of promoting the spread and sales of authentic Italian products. The agency is witnessing daily proof of the growing interest from retailers and consumers in Italian agrifood products,
 
· Attractiveness of Private Label Italian products in the USA
Italian products have a particular attractiveness in the United States and, in spite of the fact that this is now a “mature market”, we believe that there is still great potential for Made in Italy Products both in terms of geographical expansion in areas where authentic Italian products are less common, and in terms of expanding the variety or products available.
ICE Chicago organises trade missions for buyers from the US Grocery Retail sector to specialist fairs in Italy: these initiatives are appreciated and in demand because they offer a precious opportunity to discover first hand the variety of Italian food and wine products and the chance to select new products that respond to trends in the US market, which today is significantly more attentive to quality, transparency and authenticity of purchases, especially in the agrifood sector.

This year the delegation from ICE Chicago at Marca will include 16 buyers from various trade categories of private labels from 4 of the top 50 Grocery Retail chains in the USA: HEB, Wakefern, Giant Eagle and Rouses. This is both an important and numerous delegation, in fact, it is the largest that we have ever brought and is proof of the fact that the giants of US grocery retail are interested in seizing the opportunity to incorporate into their own private label ranges, the excellence of ‘made in Italy’ products.

· The Italian market dimension for Private Labels in the USA
Statistics are not available for exports of Private Label products in the USA because the sources do not distinguish between such products and industrial brands. However, in the first 9 months of 2019 the positive trend for Italian agrifood exports to the USA was confirmed with an increase of 5.9% compared with the same period last year, reaching imports of 3.9 billion dollars. In 2018 sales totalled 5.1 billion dollars, up by 7.9% on results for 2017. Concerning products commonly associated with Italy, such as pasta, olive oil, cheeses, balsamic vinegar and mineral water, Italy is the leading supplier of the USA with a very high market share for almost all product types. Within this context, the private label market is experiencing a notable expansion with a market share, in terms of volume, that has risen from 18.5% to 23.2% today, achieving a value of around one fifth of the overall business of retail trade. Recent studies estimate that the market share in the USA of private label products could rise from the current 23% to 30% in 2025.

The consolidation of this phenomenon we believe represents an excellent opportunity, above all for small and medium-sized enterprises that in Italy make up 95% of the business fabric, because private labels serve as a way to access a new market in which, due to limitations based on size, they could not otherwise compete with investments in branding and marketing on a level comparable to that of the large companies.
Website: http://marca.bolognafiere.it
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PRIVATE LABEL CONFERENCE AND EXHIBITION
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